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Introduction
Concepts that are often used in business intelligence such as quality information and data, wireless connectivity through networked worlds and enterprise systems play integral roles in the determination of business outcomes. By incorporating the technology-aided systems, running organizations, whether for-profit or non-profit, have never been this easy. In real sense, high quality information has enabled many organizations to go for strategies that directly impact on customer needs, sustain competitive advantages and achieve growth of businesses. In addition, integrated enterprise resource systems have continuously allowed firms to harmonize various financial operations that would otherwise create difficulties to follow through. Generally, this paper elaborately discusses the mentioned business intelligence systems and applies their use to practical examples for better clarification as told from a business manager’s point of view.
The Relevance of Data and Information in Businesses
The information and data systems that are used in executing managerial roles and formulation of strategic business policies dictate a requirement for high-quality information.  High-quality information must also be protected and its confidentiality maintained for future references among other its immediate rationales in the organization. Understanding the relevance that is impacted by high-quality information and data are discussed in the subsequent subheadings.
i.) Business Benefits of High-Quality Information
When information that is to be used in making a critical decision regarding a business plan is of high quality, it becomes efficient in making progressive decisions. Widiastuti, Haryono & Said (2019) discuss that credible or high-quality information is best required when determining the immediate needs of the business. If the company, for instance, needs to sell a new product in the market, high quality information about the precise target customer in regards to the new product is essential to the sales outcome. In addition, high-quality information is beneficial to a business as it prevents risky situations that would consume the company’s resources and result in minimal input. High-quality information is essential for escaping from undetermined business challenges.
High-quality information serves investors with all the likely turn of the events relating to the financial decision he or she posits to make. As Saleem et al. (2019) conclude in their findings, high-quality information is the baseline for successful impacts in any investment business. This can be understood from auditing and financial investment points of view. Investors use the information provided from financial auditing reports of companies to make their financial decisions. If the auditing report indicates that there exists some form of financial mismanagement, the investors are cautioned against pouring resources to such business organizations. This is what we as managers call the value of high-quality information.
ii.) Storage of information in Database Management Systems
High-quality information is among the major details that business organizations hold as confidential database information. Because confidentiality is key to ensuring that vital information is characteristically kept away from third party breach, high-quality information must therefore be securely stored in a well-managed database system through either electronic volts or portable devices. Securing high-quality information in a well-managed database system improves customer management systems (Widiastuti, Haryono & Said, 2019).  High-quality information is like a top-notch restaurant’s secret recipe for the most sumptuous cuisine. It therefore requires elaborate protection so that ideas, which are intellectual properties, are not stolen or used against the host business organization.
Data storage requires organizations to establish internal or external systems that would guarantee privacy of crucial information to be maintained at all times. The management can use databases that require encryption codes to log in and out of system servers. Departmental managers should limit and also keep in check all the necessary logins that access the company’s servers. The information technology department should as well use firewall systems that inform the management about attempted breaches into the systems. While using external data protection agencies or companies can elicit information security concerns, there are organizations with credible reputations that can store crucial and quality data. It only requires organizations to evaluate the type of information required either external or internal database management.
iii.) How Information and Data Drive Websites
Information that contains sassy and irresistible headlines improves the population drive to websites. Sorenson (2018) demonstrates that the best information regarding trending topics based on actual facts and verified opinions are strategies that business bloggers use to channel publicity to their websites. It is, therefore, easier to verify blog posts and perceive them as true whenever they are made. Equally, for startup companies that are seeking to compel drive to their websites, using or holding interviews with other renowned leaders, then posting the entire interview exchange on the website has proven worthwhile. This is the use of peer influence that channel positive results to the website.
Using advertisements increases drive to websites. As a manager, when our business was just in its early stages, we used a motivational leader who was entrepreneurially competent and well-known to initiate drive to our company’s website. Although it can take a while to manifest, using additional techniques such as advertisements, as stated by Saleem et al. (2019), has helped many bigger organizations not only to drive growth of the website but also to turn website customers/subscribers into practical customers. Advertisements on the mainstream media during prime-time news hours increase the publicity and drive to business websites as it catches many people while on gourd for daily updates.
Benefits and Value of a Networked World
A networked world creates unending opportunities for everyone who uses the internet. The concept of globalization has been realized through technological developments of 4G wireless networks among other internet-based systems. According to Agarkhed, Dattatraya & Patil (2020), buyers meet sellers through internet trading platforms. Particularly, Amazon and e-Bay have proven the practicality of the value of a networked world. Furthermore, a networked world has allowed importing various company products such as vehicles and electronics among multiple others. In a broader effect, this has necessitated the acquisition of employment opportunities for internet users. Business mobility has been achieved in many spheres of organizational development because of internet-related networking (Bernhart, 2016). To understand business mobility, a rationale for using internet-related competencies such as employee online courses in skill-building have enabled organizations to grow from startups to multinational corporations.
An integrated business world is of value as it provides the much-needed convenience in the dissemination and sharing of information from one business to another. Traditional brick and mortar businesses failed to utilize internet connectivity and digital networking through wireless connectivity because they lacked the technology. In modern society, however, there is convenience in data gathering, interpretation and sharing. Wireless network connectivity, also known as Wi-Fi, permits the sharing of large data files at convenient speeds. As discussed by Sorenson (2018), the internet and wireless connectivity, in effect, translates to better time management, goal and objective attainment and subsequently, it allows the progress or achievement of business mobility.
Organization-customer relationships are effectively managed and improved through digital networking systems. De Lima Francisco et al. (2016) stipulate that customer relationship management has been made easier through connection with the customers on the internet.  Many organizations around the globe are either partially or fully operational online through e-business or through marketing of products over the internet. Whereas all these activities would not have been successful without wireless connectivity, the value of the internet and businesses’ growth is soaring higher than had been expected.  Managers in my category utilize internet feedback points or applications to interact with customers. As a manager, I also get to determine which among my customers are likely to remain valuable in the face of stiff competitions or economic recessions. Like illustrated by de Lima Francisco et al. (2016), the internet is also very significant in depicting the specific needs of customers. Tapping into this platform reshapes the management of customer relationships.
A networked world is beneficial to the business community for socialization and borrowing leaf in problem-solving and decision-making techniques. As employees share information from one organization to the other, it becomes relatively easy to share problem-solving skills (Vom Brocke et al., 2018). Shanks et al. (2018) also discuss that through the internet, organizations can keep up with the competitors’ events and frameworks. This can be understood in relation to how television networks replicate programs to acquire increased subscriptions. When a low performing business unit follows another high-end organization online, it becomes effortlessly efficient to implement a distributed innovation (Shanks et al., 2018). The information that is collected from the internet activities of other firms can act as the saving interventions that companies need to reiterate effective business mobility.
Ways in Which Enterprise Systems Help to Develop Strategy for SCM, CRM and ERP
Enterprise systems help to develop strategic plans for supply chain management, SCM, by collectively presenting adequate data that each business transaction entails. Ghobakhloo, Azar & Tang (2019) demonstrate that supply chain management is a constitution of the organizational workforce with respective responsibilities of guaranteeing that products reach the customers. The availed enterprise system allows the inclusion of the company’s finances to be readily available for auditing when need be. Because enterprise systems are an amalgamation of proprieties, including inventory database that describes how finances are used in procurement, manufacturing, or compensations, it allows organizations to keep accountable financial systems and generally manage the good financial health of the organization.
Enterprise systems strategically develop customer relationship management, CRM, through value creation and co-creation. Value creation and co-creation are types of innovative approaches that allow business organizations to design products in accordance with how customers would want such products to be. Ghobakhloo, Azar & Tang (2019) discuss that enterprise systems permit organizations to use technology-aided systems to determine the worth value of businesses and customers. In addition, innovation is the success threshold that enables many organizations to efficiently transition through change. Business corporations such as Heineken were established through a customer-backed need for change. The beer-based company invited loyal customers to take part in the determination of the right kind of alcohol brand that would prove to be top-notch among the industry products while simultaneously remaining cost-effective. The company used enterprise systems to enhance product innovation that led to the tapping of new customer bases and similarly impacted significant customer management methodologies.
Enterprise systems provide enterprise resource planning, ERP, with tools necessary to incorporate business systems. Business systems include financial statements, sale invoices and human resources as states by Saberi et al. (2019). Each of these business systems contains additional internal systems that enable them to operate efficiently when applied in organizations. The catch in making a developed strategy while using enterprise resource planning therefore comes when these business systems are tied to a common functionality anchored on integrating technology applications. It becomes effective for us managers to keep tabs on what happens at the human resources, at the financial department and at the marking team through enterprise resource planning.  In addition, Ghobakhloo, Aza & Tang (2019) describes that a well-integrated business enterprise resource planning should strategically allow organizations to adopt technologies that correspondingly increase employee role performance effectiveness. In essence, this increases value for the entire business organization.
Conclusion
Technology undoubtedly has positively impacted the entire business frameworks. As the society changes to more sophisticated paradigms, so does the technology and the business needs. Business needs are continuously increasing with competition and varying requirements from the customers. In order to meet these needs halfway before they are fully in a practical shape, managers and other organizational executives must use information systems that propel goal and objective attainment. Managers must predominantly establish technology and information systems such as enterprise resource planning, supply chain management and customer relationship management so as to positively reflect strategic advantages of such systems in measuring business outcomes. In addition, the organizational managers must appreciate the roles and purposes served by the internet, wireless connectivity and business mobility. All these elements of a networked world have the potential to bring efficiency, competitiveness and profitability to business organizations. While using them, it is equally necessary to look for high-quality information and effectively manage such information using secure databases. A well-managed database is the backbone of the corporate culture.
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